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Abstract 

The dataset entitled Monitoring of activities carried out as part of prototyping and im-
plementation of the pilot project in the area of the “Polanki” market and its direct neigh-
bourhood, in the Gdańsk-Oliwa district, step1; stage from July 2020 year contains tabular 
monitoring lists (quantitative and qualitative documentation report in the form of tables) 
of activities carried out as part of the prototyping and implementation of the pilot project 
in the area of the Polanki market and its immediate vicinity in the Gdańsk-Oliwa district 
conducted during the month of July 2020. The data collection was carried out as part 
of the first s tep o f m onitoring i n t he s eries: “ Monitoring o f a ctivities, p rototyping a nd 
implementation of the pilot project in the area of the “Polanki” market, Gdańsk-Oliwa 
district, step1”. The s econd step of monitoring i s s cheduled for 2021. Monitoring i s t he 
basis for the subsequent analysis used in the implementation of the pilot project of the 

“Polanki” Market and supports the proper development of the regeneration project of the 
marketplace.

Keywords: architecture, urban design, market place, monitoring works, pilot project, project 
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Specification table (data records)

Subject area Architecture and Town Planning 

More specific subject area Urban Renewal, Integrated Urban Regeneration, Revitalisation of 
Public Spaces, Placemaking

Data Descriptor
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Type of data Set of monitoring cards: incl. text, tables, drawings, photos

How the data was acquired The data was collected at the Gdańsk University of Technology 
during regular field visits with direct observation, environmental 
interviews in the market and documented with notes, freehand 
drawings and photos

Data format The data are in .pdf format

Experimental factors The data contained in the dataset has been processed.
The data was reproduced with the use of digital tools available on 
the market and systematised in the form of monitoring cards

Experimental features The preliminary, newly designed spatial layout and the organisa-
tion of the market were subjected to observations and testing

Data source location MOST Wiedzy Open Research Catalog, Gdańsk University of 
Technology, Gdańsk, Poland

Data accessibility The dataset is accessible and is publicly and freely available for any 
research or educational purposes

Background

Public markets are significant points in the system of public space in modern cit-
ies. They are one of the city-defining elements in their traditional sense. In Europe, the 
understanding of the role of the market in the contemporary city, as well as that of the 
market communities, has changed. Markets are perceived not only as commercial spaces, 
but also as cultural spaces. Undoubtedly, public markets play an important role in the so-
cio-economic structure of modern cities. (The Local Enterprise Partnership for London, 
2017; Whyte, 2013) What is more, cities, their districts, different public spaces including 
public markets have become brands (Bennett and Savani, 2003). 

The situation is completely different in Poland. Even though markets are important 
spots of the public sphere and one of the tasks of local governments, according to Polish 
law, is to maintain public markets as available public spaces, Polish markets are in crisis. 
Although their number is not decreasing and the economic situation remains stable, their 
standard and size are weakening and profits are falling. (Bieszk-Stolorz and Felsztyńska, 
2018; Czyż and Hanzel, 2018). The goal of the GOSPOSTRATEG project is to develop 
a comprehensive, operational strategy for socio-economic activation, enriching the cul-
tural offer, transforming the program concept and improving the aesthetic condition of 
degraded exhibition areas in Poland. The project involves a pilot implementation and 
monitoring of socio-economic results resulting from the implementation of architectur-
al, artistic and marketing interventions of the existing, representative, operating market 
facility in Gdańsk. The planned strategic result of the project is the initiation of a new 
model of revitalisation of facilities of this type by developing the strategy in question. The 
analysis of the research material obtained from the implemented pilot project will allow 
a strategy of activities related to the socio-economic activation of these areas to be de-
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veloped and the improvement of their functioning in contemporary Polish cities. (Social 
Catalyst of Entrepreneurship Gospostrateg Project, 2018)

With regard to this project, the role of the research team was to investigate and diag-
nose the condition of the market case study and monitor the implementation of the pro-
posed, new design of the market as a model study to build a future regeneration strategy.

Our dataset, Monitoring of activities carried out as part of prototyping and implemen-
tation of the pilot project in the area of the “Polanki” market and its direct neighbour-
hood, in the Gdańsk-Oliwa district, step1; stage from July 2020 year has been designed to 
support testing of the regeneration project of the marketplace and to help to understand 
how important it is to choose an appropriate spatial and functional organisation and 
methods of participation due to differences in the behaviour of space users, the location 
of the public space itself in the historical part of the city and the particular situation of re-
strictions (due to the COVID-19 pandemic). It also helped to control the implementation 
and verify all deviations from the initial design plan and to correct it on a regular basis. 
The dataset contains tabular monitoring lists (quantitative and qualitative documentation 
report in the form of tables) of activities carried out as part of the prototyping and imple-
mentation of the regeneration of the marketplace pilot project.

Fig. 40.1. Monitoring area location and its context in the Gdańsk-Oliwa district,  
source of the map: googlemaps.com 

The subject of the study is the monitoring of activities carried out under the prototyp-
ing and implementation of the GSOPOSTRATEG pilot project in the area of the “Polan-
ki” market and its immediate vicinity in the Gdańsk-Oliwa district (Fig. 40.1). The data 
collection was carried out as part of the first step of monitoring in the series: “Monitoring 
of activities, prototyping and implementation of the pilot project in the area of the “Po-
lanki” market, Gdańsk-Oliwa district, step1”. The second step of monitoring is scheduled 
for 2021. Monitoring is the basis for the subsequent analysis used in the implementation 
of the pilot project of the “Polanki” Market and supports the proper development of the 
regeneration project of the market place. 

Methods

The monitoring of the Market covers the spatial, functional scope and analysis of use 
by residents and other users of the space. Quantitative and qualitative monitoring was 
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carried out systematically from July 2020 to November 2020 (earlier monitoring was not 
possible due to the introduction of restrictions related to the COVID 19 pandemic). For 
this particular dataset, the monitoring covers the month of July 2020, when a special or-
ganisation and design plan of the market space, respecting the COVID-19 pandemic sit-
uation and restrictions, was proposed. Monitoring was carried out through in situ visits 
(regular field visits with direct observation, environmental interviews in the market and 
documented with notes, freehand drawings and photos) with the use of the Monitoring 
Card (Fig. 40.2, 40.3a, 40.3b) for subsequent systematisation and analysis of information 
collected on their basis. 

Fig. 40.2. Table for the monitored data from Monitoring Card “Polanki” Market  
in Gdańsk-Oliwa district – model

The monitoring documentation was supplemented with photo and drawing docu-
mentation. Each monitoring card includes the 4 following photographs:
• photographs taken in designated places (4 points described below)

Photo 1: entrance overlooking the main alley;
Photo 2: at the end of the alley overlooking the entrance;
Photo 3: from the side of the passage at the lighthouse between the building and the 
trees, the view towards Obrońców Westerplatte Street;
Photo 4: from the corner of Schopenhauera Street + Westerplatte site, 

• all places marked on the map on the Monitoring card.
All photos were inserted into the table and any additional drawings or sketches in the 
table as a supplement visualization were possible.
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Fig. 40.3a, 40.3b. Output drawings for marking important data  
(observations and deviations from the initial design, plan)  

from Monitoring Card “Polanki” Market in Gdańsk-Oliwa district – model

The data collection covered individual issues in the field of:
1. Spatial development:

Behavior arrangement – there is / there is no deviation
Cleanliness of the area – good / bad condition
Technical condition of small architecture devices, arrangement
Condition of the surface and accompanying greenery
Aesthetic level

2. Functional development 
Stands are allocated according to the guidelines
Use of street furniture
Location of cars
Possible parking spaces

3. Resident usage analysis (counting, photos)
Circulation of users of the space (where most people come from, people clusters, 
spaces of gathering and communication)

Number of people in the area divided into: the number of buyers on fair, non-fair 
and weekend days, the number of visitors to the market on fair days, non-fair days and 
on weekends in two time spaces (two hours for monitoring at the beginning and end) 
Counting was conducted for a given hour to check the number of people in the market 
with the division for buyers and other users;
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Archiving and digitisation took place immediately after the monitoring visit, however 
the scrapbook of cards was left for documentation and archives.

Data quality and availability

All data was collected following the monitoring guidelines / instruction for two sepa-
rate functions of the public space: Marketplace and Open Public Space Event.

For the function of Marketplace, the monitoring was conducted weekly, on Saturdays 
and Wednesdays, according to a schedule (following schedule of the monitoring visits) 
between 9–10 a.m. once during the event (or 1 per month at the beginning and end of 
the market). 

For the function of Open Public Space Event, the monitoring was conducted only 
for the event on particular weekends (according to the schedule of the events) and twice 
during the event (at the beginning and end of the event). Unfortunately, due to pandemic 
situation, not all events programmed in the GOSPOSTRATEG projects schedule were 
allowed to be organised. Nevertheless, the data contained in the dataset allow for a fair 
comparison of all situations in the area serving as a marketplace and public open space. 

Dataset DOI 
10.34808/yn27-gb21 

Dataset License 
CC-BY-NC
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